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INTRODUCTION: WHY
MASTERING HARVARD BUSINESS
CITATION MATTERS

In the world of academic and
professional business writing, proper
citation is not merely a formality—it is a
cornerstone of credibility, intellectual
honesty, and effective communication.
Whether you are a student at a business
school, a researcher publishing a paper,
or a corporate professional drafting a
report, knowing how to cite Harvard
Business style correctly can set your
work apart. The Harvard referencing
system, often paired with business case
studies and journal articles from Harvard
Business Review, is one of the most
widely used author-date citation styles
globally. Its clarity and simplicity make it
a favorite among institutions, yet many
writers struggle with its nuances. This
guide will walk you through everything
you need to know about Harvard
Business citation, from in-text references
to building a flawless reference list, while
helping you avoid common pitfalls.

WHAT IS HARVARD BUSINESS
CITATION STYLE?

The Harvard Business citation style,
often simply called Harvard referencing,
is an author-date system that prioritizes
brevity and readability. Unlike footnote-
heavy styles such as Chicago or the
numbered approach of IEEE, Harvard
embeds citation information directly into

the text using the author’s last name
and the year of publication. This allows
readers to quickly identify sources
without interrupting the flow of the
narrative. The style is widely adopted by
business schools, economics
departments, and publications like the
Harvard Business Review. Understanding
how to cite Harvard Business style is
essential for anyone producing work that
demands academic rigor and
professional polish.

Key
Characteristics of
Harvard
Referencing

e Author-date format: In-text
citations include the author’s
surname and the publication year.

» Reference list: A complete list of
all cited sources appears at the
end of the document, organized
alphabetically by author surname.

e Emphasis on accessibility: The
style aims to make it easy for
readers to locate the original
source.

e Flexibility: Harvard referencing
has several variations, so it is
important to follow the specific
guidelines provided by your
institution or publisher.
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HARVARD BUSINESS
REFERENCING

Before diving into specific examples, it is
helpful to understand the foundational
rules that govern this citation style.
These principles apply whether you are
citing a classic Harvard Business Review
article or a contemporary business case
study.

1. In-Text
Citations

Every time you paraphrase, summarize,
or directly quote a source, you must
provide an in-text citation. The basic
format is (Author Surname, Year). For
example: (Porter, 1985). If you include
the author’s name in the sentence, you
only need the year in parentheses. For
example: Porter (1985) argued that
competitive strategy is essential for
market leadership. When you quote
directly, you must also include the page
number: (Porter, 1985, p. 45).

2. The Reference
List

The reference list appears at the end of
your document and includes full
bibliographic details for every source
you cited. Unlike a bibliography, a
reference list only includes works that
you have directly referenced in your
text. Entries are listed alphabetically by
the author’s last name. If you have
multiple works by the same author,
order them by year of publication,
starting with the earliest.

3. Coflsistency™

Harvard Business citation demands strict
consistency. Punctuation, italics,
capitalization, and spacing must be
uniform across all entries. Even a small
deviation can confuse readers and
undermine your credibility.

HOW TO CITE HARVARD
BUSINESS: IN-TEXT CITATION
EXAMPLES

Mastering in-text citations is the first
step toward using this style effectively.
Below are common scenarios you will
encounter when learning how to cite
Harvard Business sources.

One Author

Example: (Kaplan, 2010) or Kaplan
(2010) introduced the concept of the
balanced scorecard.

Two Authors

Example: (Barney and Hesterly, 2015)
or Barney and Hesterly (2015) argue
that resource-based theory is central to
strategic management.

Three or More
Authors

Example: (Grant et al., 2018) or Grant
et al. (2018) examined organizational
behavior across cultures. Use “et al.”
(meaning “and others”) for sources with
three or more authors in the in-text
citation.
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Direct
Quotations

When you quote directly, include the
page number. Example: “Strategy is
about making choices, trade-offs, and
deliberately choosing to be different”
(Porter, 1996, p. 64).

No Author or
Anonymous
Works

If the source has no identifiable author,
use the title in italics or quotation marks.
Example: (Harvard Business Review on
Strategy, 1999).

BUILDING A COMPREHENSIVE
REFERENCE LIST

The reference list is the backbone of
your Harvard Business citation. Each
entry must contain enough information
for a reader to locate the original source.
The general structure for a book is:
Author Surname, Initials. (Year) Title of
Book. Edition (if applicable). Place of
publication: Publisher.

Books

Example: Porter, M.E. (1985)
Competitive Advantage: Creating and
Sustaining Superior Performance. New
York: Free Press.

Edited Books

Example: Mintzberg, H., Quinn, J.B. and
Ghoshal, S. (eds.) (2003) The Strategy

Process: Concepts, Contexts, Cases. 4th
edn. Upper Saddle River, NJ: Prentice
Hall.

Journal Articles

Journal articles are a staple in business
research. The format is: Author
Surname, Initials. (Year) ‘Title of article’,
Title of Journal, Volume number(lssue
number), Page range. Example: Kaplan,
R.S. and Norton, D.P. (1992) ‘The
balanced scorecard: measures that drive
performance’, Harvard Business Review,
70(1), pp. 71-79.

When learning how to cite Harvard
Business style, pay careful attention to
the use of single quotation marks around
article titles and italics for journal titles.

Business Case
Studies

Harvard Business School cases are a
unique source type. They are typically
written under the Harvard Business
School Publishing umbrella. The format
is: Author Surname, Initials. (Year) Title
of Case Study. Place of publication:
Publisher. Example: Rangan, V.K. and
Bell, M. (2008) PepsiCo’s Restructuring
Strategy (A). Boston, MA: Harvard
Business School Publishing.

Websites and
Online Sources

Online sources require extra care
because content can change. Include the
date you accessed the source and the
URL. Example: Christensen, C.M. (2015)
The Innovator’s Dilemma: When New



Technologies Cause Great Firms to Fail.
Available at:
https://www.hbs.edu/faculty/Pages/item.
aspx?num=46 (Accessed: 12 February
2024).

Company
Reports and
Industry
Analyses

Example: Deloitte (2023) Global Human
Capital Trends Report. New York:
Deloitte Insights.

Newspaper and
Magazine
Articles

Example: Gapper, J. (2022) ‘The return
of the office: why hybrid work is here to
stay’, Financial Times, 15 March, p. 9.

Conference
Papers

Example: Teece, D.J. (2019) ‘Dynamic
capabilities and strategic management:
a new framework’, Paper presented at
the Academy of Management Annual
Meeting, Boston, MA, 9-13 August.

HOW TO CITE HARVARD
BUSINESS REVIEW ARTICLES

Harvard Business Review (HBR) is
perhaps the most iconic publication in
the business world, and you will likely

cite it frequently. The key is to
distinguish between articles published in
the HBR magazine and those available
on the HBR website. For print magazine
articles, follow the journal article format.
For online HBR articles, include the URL
and access date. For example: Ibarra, H.
(2023) ‘How to build a network of allies’,
Harvard Business Review, 101(3), pp.
112-119. Or if accessed online: Ibarra, H.
(2023) ‘How to build a network of allies’,
Harvard Business Review, 101(3).
Available at:
https://hbr.org/2023/05/how-to-build-a-n
etwork-of-allies (Accessed: 20 February
2024).

COMMON MISTAKES TO AVOID
WHEN CITING HARVARD
BUSINESS

Even experienced writers can stumble
when applying Harvard Business citation
rules. Here are the most frequent errors
and how to sidestep them.

1. Inconsistent
Author Name
Formatting

Always use the surname followed by
initials in the reference list. Do not mix
full first names with initials.

2. Missing Page
Numbers for
Direct Quotes

A direct quotation without a page
number is incomplete. Always provide
the page number or, for online sources,
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the paragraph number if available.

3. Confusing the
Reference List
with a
Bibliography

A reference list includes only sources
you cited. A bibliography includes all
sources you consulted. Use the correct
one as required by your institution.

4. Incorrect Use
of “et al.”

Remember: “et al.” is used only for in-
text citations with three or more authors.
In the reference list, list all authors.

5. Forgetting the
Access Date for
Online Sources

With the dynamic nature of web content,
always include the date you accessed
the source.

TOOLS AND RESOURCES FOR
HARVARD BUSINESS CITATION

You do not have to master every detail
from memory. Several tools can help you

apply how to cite Harvard Business style
accurately and efficiently.

Reference
Management
Software

e Mendeley: A free reference
manager that supports Harvard
Business style output.

e EndNote: A powerful tool for large
research projects, with
customizable citation styles.

e Zotero: An open-source option
that integrates well with browsers
and word processors.

Online Citation
Generators

Use generators like Cite This For Me,
BibMe, or the Harvard Citation Generator
for quick formatting. However, always
double-check the output, as automated
tools can make errors.

Official Style
Guides

The most authoritative resource is the
specific style quide issued by vyour
university or publisher. Many business
schools provide a Harvard Business
citation guide that includes



