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WHY YOUR BUSINESS NEEDS A GOOGLE PHONE
NUMBER FOR BUSINESS

In today's digital-first economy, the way customers find and
contact your business has fundamentally changed. Gone are the
days when a simple landline listing in the Yellow Pages was
sufficient. Now, potential clients turn to search engines first, and
the first point of contact is often a phone number displayed
directly in search results. This is where having a dedicated
Google Phone Number for Business becomes not just an
option, but a strategic necessity. Whether you operate a small
local bakery, a regional law firm, or a rapidly scaling e-commerce
brand, the phone number you associate with your Google
presence directly impacts trust, accessibility, and ultimately, your
bottom line.

Many business owners misunderstand what a "Google phone
number" actually is. Some believe it is a virtual number provided
by Google itself, similar to a Google Voice line. Others assume it
refers to the phone number listed on their Google Business
Profile. The truth encompasses both concepts, but the most
critical interpretation for local SEO and customer acquisition is
the number you manage through your Google Business Profile
(formerly Google My Business). This article will explore every
facet of obtaining, optimizing, and leveraging a phone number for
your business through Google's ecosystem, ensuring you
maximize visibility while maintaining a professional image.

UNDERSTANDING THE GOOGLE BUSINESS PROFILE
PHONE NUMBER

The phone number you add to your Google Business Profile is
arguably the most important contact detail you can manage. It
appears prominently in the knowledge panel when someone
searches for your business name, and it is also displayed in local
pack results when users search for services you offer. This
number is not generated by Google; rather, it is the number you
provide, which Google then verifies and displays to the public.
Getting this right involves understanding the nuances of local
search behavior and Google's policies.

How Customers Find Your
Phone Number on Google

When a user searches for a business category—say, "plumber
near me"—Google displays a local pack of three businesses. Each
listing shows a phone number. If the user clicks on your listing,
the knowledge panel on the right side of the search results (or at
the top on mobile) features your phone number prominently,
often with a click-to-call button. For mobile users, this is a
frictionless experience: one tap and they are connected to your
business. Ensuring that the correct Google Phone Number for
Business is displayed here is essential for capturing those ready-
to-convert leads.

Verification and Policy
Compliance

Google takes the accuracy of business information very seriously.
When you add or change a phone number on your Business
Profile, you may be required to verify that number. Google
typically does this by sending a verification code via SMS or
automated voice call. It is crucial that the number you provide is
a direct line to your business. Google explicitly prohibits using
phone numbers that route to call centers, forwarding services
that mask the true location, or numbers that frequently change.
Violating these policies can result in your profile being suspended
or suppressed in search results.

GOOGLE VOICE AS A BUSINESS PHONE NUMBER

Many small business owners and solopreneurs choose to use
Google Voice as their primary or secondary business line.
Google Voice provides a free virtual phone number that can
forward calls to your personal mobile phone or desk phone. This
offers tremendous flexibility, especially for businesses that
operate remotely or have team members distributed across
different locations. However, there are specific considerations to
keep in mind when using a Google Voice number as your Google
Phone Number for Business.

Advantages of Using
Google Voice for Business

e Cost Efficiency: Google Voice offers competitive pricing
for calls within the US and Canada, and many features are
free for basic use.

e Separation of Work and Personal Life: You can give
customers a dedicated business number without giving out
your personal cell phone number.

e Call Routing and Screening: Google Voice allows you to
screen calls, set custom greetings, and route calls to
different devices based on your schedule.

* Voicemail Transcription: Voicemails are automatically
transcribed and sent to your email, making it easy to
manage messages even when you are away from the
phone.

Limitations to Consider

While Google Voice is a powerful tool, it is not without its
drawbacks. One significant limitation is that Google Voice
numbers are not always recognized as local numbers by Google's
algorithms. In some cases, using a Google Voice number on your
Business Profile may trigger additional verification steps.
Furthermore, Google Voice lacks some advanced features
expected by larger businesses, such as multi-line support with
extensions, advanced analytics, or integration with CRM systems
beyond basic forwarding. For many small businesses, however,
the trade-offs are well worth the convenience.
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STEP-BY-STEP GUIDE TO SETTING UP YOUR GOOGLE
PHONE NUMBER FOR BUSINESS

Getting your phone number correctly configured on your Google
Business Profile is a straightforward process, but it requires
attention to detail. Follow these steps to ensure your number is
properly registered and optimized for search visibility.

Step 1: Claim or Create
Your Google Business
Profile

If you have not already done so, go to Google Business Profile
(accessible directly through Google Search or Google Maps) and
claim your listing. You will need a Google Account to get started.
Follow the prompts to enter your business name, category, and
location. If your business serves customers at their locations (like
a plumber or electrician), you can choose to hide your physical
address and only display your service area.

Step 2: Enter Your Primary
Phone Number

In the "Contact" section of your profile, you will see a field for
your primary phone number. This is the number that will appear
most prominently in your knowledge panel and local pack listings.
Enter the number exactly as you want customers to see it. Use a
standard format such as (555) 123-4567. Consistency is key here;
the number you use on your website, social media profiles, and
other directories should match this number exactly.

Step 3: Add Additional
Phone Numbers (If
Applicable)

Google allows you to add secondary phone numbers for specific
purposes, such as a toll-free number for customer support or a
separate line for reservation inquiries. These additional numbers
can be displayed in specific sections of your profile. However, be
careful not to overwhelm the customer with too many choices.
The primary number should be the main point of contact.

Step 4: Verify Your Number

After entering your phone number, Google may require
verification. You will receive a verification code via SMS or an
automated voice call to the number you provided. Enter this code
in your Business Profile dashboard to confirm ownership.
Verification ensures that the number actually reaches your
business and is not a temporary or fabricated line.

Step 5: Monitor and Update
Reqgularly

Your business phone number is not a set-it-and-forget-it element.
If you change phone carriers, move to a new office, or decide to

add a new line, update your profile immediately. Outdated phone
numbers are one of the most common complaints from users and
can lead to negative reviews and lost trust. Set a quarterly
reminder to review your Business Profile for accuracy.

BEST PRACTICES FOR CHOOSING THE RIGHT PHONE
NUMBER

Not every phone number is created equal when it comes to
Google Business Profiles. The number you choose should align
with your business goals, target audience, and operational
capacity. Here are some best practices to consider when
selecting your Google Phone Number for Business.

Use a Local Area Code
When Possible

Local SEO is built on geographic relevance. Having a phone
number with a local area code signals to Google that your
business is genuinely based in that community. It also builds trust
with local customers, who are more likely to call a familiar area
code than an 800-number or a number from a distant state. If you
operate in multiple cities, you can set up separate local numbers
for each location, provided you have a physical presence or
service area for each.

Avoid Call Tracking
Numbers on Your Primary
Profile

Many businesses use call tracking services (like CallRail or
Grasshopper) to measure the effectiveness of their advertising.
While these services are excellent for analytics, using a call
tracking number as your primary Google Phone Number for
Business can be problematic. Google often flags these numbers
because they may route through third-party systems or change
dynamically. It is safer to use your actual business number for the
primary listing and reserve tracking numbers for landing pages or
ad campaigns.

Ensure the Number is
Answered During Business
Hours

Nothing frustrates a potential customer more than calling a
business during stated hours and getting a voicemail. Google
monitors user behavior signals, including whether calls are
answered. If your calls frequently go unanswered, it can
negatively impact your local search ranking. If you cannot answer
the phone yourself, consider using a virtual receptionist service
or setting up proper call forwarding to a team member. Even a
professional voicemail greeting with clear instructions for callback
times is better than an unanswered ring.

COMMON MISTAKES TO AVOID WITH YOUR GOOGLE
BUSINESS PHONE NUMBER

Even well-intentioned business owners make errors when
managing their phone numbers on Google. Avoiding these

2 Google Phone Number For Business

2023-07-09



Google Phone Number For Business 3

common pitfalls can save you from lost leads and potential
penalties from Google.

1. Using a Personal Number: This is a privacy risk and can
appear unprofessional. A dedicated business line, whether
a physical landline or a virtual number like Google Voice, is
always preferred.

2. Frequently Changing the Number: Every time you
change your phone number on Google, you risk triggering a
re-verification process. It also confuses customers who may
have saved your old number. Choose a number and stick
with it.

3. Listing a Number That Routes to a Call Center: Google
explicitly prohibits using numbers that redirect to call
centers located outside your service area. This is a common
issue for businesses that outsource their phone support.

4. Inconsistent NAP Information: NAP stands for Name,
Address, and Phone number. Your phone number must be
identical across your website, Google profile, Yelp,
Facebook, and all other directories. Even a single digit
difference can confuse search engines and dilute your local
SEO efforts.

5. Ignoring International Formatting: If you serve
international customers, ensure your phone number is
formatted correctly for international dialing. This typically
means including the country code (e.g., +1 for the US).

HOW A GOOGLE PHONE NUMBER FOR BUSINESS
IMPACTS LOCAL SEO

Your phone number is a critical component of local search engine
optimization. Google uses the consistency and accuracy of your
NAP data as a trust signal. When your phone number matches
across dozens of online directories, Google gains confidence that
your business is legitimate and well-established. This confidence

translates into higher rankings in local pack results and Google
Maps.

Furthermore, the user engagement metrics associated with your
phone number matter. The click-to-call feature on mobile devices
is a strong behavioral signal. If many users click your phone
number and complete a call (meaning the call lasted more than a
few seconds), Google interprets this as a positive user
experience. Conversely, if users click to call but immediately
hang up because they reached a wrong number or a
disconnected line, this signals poor user experience and can
harm your rankings.

Leveraging Reviews and
Phone Interactions

Phone interactions often lead to reviews. A customer who had a
positive phone experience is more likely to leave a five-star
review mentioning your helpful staff. These reviews, in turn,
boost your local SEO further. It is a virtuous cycle: a correct and
responsive Google Phone Number for Business leads to
better customer experiences, which leads to more reviews, which
leads to higher visibility. Ignoring the quality of your phone
service is ignoring a direct input into your search engine
performance.

CONCLUSION

Your Google Phone Number for Business is far more than a
string of digits. It is a direct line to your customers, a ranking
signal for local search algorithms, and a reflection of your brand's
professionalism. Whether you choose a traditional landline, a
Google Voice number, or a local number from a VolP provider, the
key principles remain the same:



