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<?php The Fundamentals of Graphic DesignAVA PublishingOffers an overview of a challenging and
dynamic profession, covering a range of disciplines and media whilst exploring the role of modern
graphic design. This book examines the familiar aspects of the graphic design process, such as art
directing, copyright issues and web design, as well as the broader implications of graphic design.The
Fundamentals of Creative DesignSecond EditionA&C Blackintroduces students to the various aspects
of the graphic design. This title provides a fresh introduction to the key elements of the discipline
and looks at the following topics: design thinking, format, layout, grids, typography, colour, image
and print and finish.The Fundamentals of Creative DesignBloomsbury PublishingThe Fundamentals
of Creative Design (second edition) is an update to the popular first edition of the same name, in
which Gavin Ambrose and Paul Harris introduce students to the various aspects of the graphic
design. This volume provides a fresh introduction to the key elements of the discipline and looks at
the following topics: design thinking, format, layout, grids, typography, colour, image and print and
finish. This updated edition includes new and revised content and images, giving the volume a more
contemporary feel.The Fundamentals of Creative DesignAVA PublishingThis title offers an
introduction to the key elements of the creative process. Detailed diagrammatic explanations,
associated theories, and historical references for each subject are used to explain the underlying
principles of design practice.Art, Inc.The Essential Guide for Building Your Career as an
ArtistChronicle BooksYou don't have to starve to be an artist. Build a career doing what you love. In
this practical guide book, professional artist Lisa Congdon reveals the many ways you can earn a
living by making art—through illustration, licensing, fine art sales, print sales, teaching, and beyond.
* Including industry advice from such successful art-world pros as Nikki McClure, Mark Hearld, Paula
Scher, and more ¢ This art and business book will equip you with the tools—and the confidence—to
turn your passion into a profitable business. ¢ Chapters on setting actionable goals, diversifying your
income, copyrighting your work, promoting with social media, and so much more A thoughtful gift
for young artists, people interesting in making their passion a profession, and art and design school
graduates. Lisa Congdon's bestselling books, online classes, and Instagram feed (beloved by
375,000+ fans) have inspired so many people to follow their creative passions. In this book Condon
does what she does best—bring bold and colorful flair to smart, creative, down-to-earth advice and
inspiration.Design Elements, Color FundamentalsA Graphic Style Manual for Understanding How
Color Affects DesignRockport PublishersColor is an integral part of any design solution. Design
Elements, Color Fundamentals is an essential resource for designers who want to create memorable
design and successfully communicate with their audience. It is the second book in Rockport's Design
Elements series, which focuses on the core elements of design. With this book, designers will:
a€"Learn how to effectively communicate with color and integrate color with type and image to
affect meaning and create order a€”See how known pairings and selection methods can be used in
real-world projects a€"Explore hundreds of visual examples, illustrating how effective color
combinations can be applied to any project, across media, and in diverse, cultural, and geographic
situations a€"Realize the basic tenets of color theory as it is broken down into clear and actionable
directives a€"Uncover tips and techniques for using color in client-based design work Discover the
basic rules for working with color as well as when it's OK to break the rules with Design Elements,
Color Fundamentals!Visual Design FundamentalsA Digital ApproachCengage LearningAs visual
design technology and tools become more accessible and widely used, it is important for digital
artists to learn and apply fundamental design techniques to their work. Visual Design Fundamentals:
A Digital Approach, Third Edition provides a basic understanding of design and how it should be
integrated into digitally-produced 2D images. Whatever the medium or techniques, good visuals are
the result of planning, and this book shows you how to apply organization and the classic elements
of design, including line, shape, form, value, color, and texture, to the latest technology. The
techniques and theories presented can be applied to both traditional 2D art forms, such as drawing,
painting, and printmaking, as well as 3D art, such as interior and industrial design and architecture.
Each chapter outlines and examines both content and form, and a variety of hands-on projects
reinforces new skills and provides a digital representation of each concept being taught. The book
has been updated with revised content and all new projects, and everything you need to complete
the projects is provided in the book or on the accompanying CD-ROM.Design Elements, Typography
FundamentalsA Graphic Style Manual for Understanding How Typography Affects DesignRockport
PubExplore the fundamentals of typography with this practical new guide. An instructional reader
rather than historical survey, Design Elements: Typography Fundamentals uses well-founded,
quiding principles to teach the language of type and how to use it capably. Designers are left with a
solid ground on which to design with type. Limitless potential for meaningful and creative
communication exists—this is the field guide for the journey!The Language of Graphic DesignAn
Illustrated Handbook for Understanding Fundamental Design PrinciplesRockport Pub'The Language
of Graphic Design' provides graphic design students and practitioners with an in-depth
understanding of the fundamental elements and principles of their language, what they are, why
they are important and how to use them effectively.Graphic DesignLearn It, Do ItCRC PressGraphic
Design: Learn It, Do It is introduction to the fundamentals of graphic design and the Adobe Creative
Cloud applications used to put these concepts into practice. This book is intended for production-
oriented audiences, those interested in the what, why and how of graphic design. The "what" is
effective graphic design, a visual solution created using the design principles that stands out in a
crowded marketplace. This discussion includes color theory, typography and page layout. Focus on
the "why" of design begins with the reasons why we communicate. Attention is paid to the purpose
of the visual solution and to its audiences. The conversation highlights output options (print vs.
onscreen) and their related file properties. The "how" of design addresses the stages of production
and use of Adobe Photoshop CC, lllustrator CC and InDesign CC to translate an idea into a visual
solution. Following an overview of each application and its uses, step-by-step exercises are provided
to foster familiarity with each application’s workspace and its tools. These exercises provide
opportunities to implement the design principles and to produce examples of work for a design
portfolio. Key Features: Content based on over a decade’s worth of experience teaching graphic
design Contemporary examples and online references Guided exercises for working in the Adobe
Creative Cloud applications, Photoshop CC, lllustrator CC and InDesign CC Accompanying exercise
files and supporting materials available for download from the book’s companion website Discussion
questions and activities included at the end of chapters to expand the presented topicsThe Elements
of Graphic DesignSimon and SchusterThis very popular design book has been wholly revised and
expanded to feature a new dimension of inspiring and counterintuitive ideas to thinking about
graphic design relationships. The Elements of Graphic Design, Second Edition is now in full color in a
larger, 8 x 10-inch trim size, and contains 40 percent more content and over 750 images to enhance
and better clarify the concepts in this thought-provoking resource. The second edition also includes
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a new section on Web design; new discussions of modularity, framing, motion and time, rules of
randomness, and numerous quotes supported by images and biographies. This pioneering work
provides designers, art directors, and students--regardless of experience--with a unique approach to
successful design. Veteran designer and educator Alex. W. White has assembled a wealth of
information and examples in his exploration of what makes visual design stunning and easy to read.
Readers will discover White's four elements of graphic design, including how to: define and reveal
dominant images, words, and concepts; use scale, color, and position to guide the viewer through
levels of importance; employ white space as a significant component of design and not merely as
background; and use display and text type for maximum comprehension and value to the reader.
Offering a new way to think about and use the four design elements, this book is certain to inspire
better design. Allworth Press, an imprint of Skyhorse Publishing, publishes a broad range of books on
the visual and performing arts, with emphasis on the business of art. Our titles cover subjects such
as graphic design, theater, branding, fine art, photography, interior design, writing, acting, film, how
to start careers, business and legal forms, business practices, and more. While we don't aspire to
publish a New York Times bestseller or a national bestseller, we are deeply committed to quality
books that help creative professionals succeed and thrive. We often publish in areas overlooked by
other publishers and welcome the author whose expertise can help our audience of
readers.Fundamentals of Computer GraphicsCRC PressWith contributions by Michael Ashikhmin,
Michael Gleicher, Naty Hoffman, Garrett Johnson, Tamara Munzner, Erik Reinhard, Kelvin Sung,
William B. Thompson, Peter Willemsen, Brian Wyuvill. The third edition of this widely adopted text
gives students a comprehensive, fundamental introduction to computer graphics. The authors
present the mathematical foundations of computer graphics with a focus on geometric intuition,
allowing the programmer to understand and apply those foundations to the development of efficient
code. New in this edition: Four new contributed chapters, written by experts in their fields: Implicit
Modeling, Computer Graphics in Games, Color, Visualization, including information visualization
Revised and updated material on the graphics pipeline, reflecting a modern viewpoint organized
around programmable shading. Expanded treatment of viewing that improves clarity and
consistency while unifying viewing in ray tracing and rasterization. Improved and expanded
coverage of triangle meshes and mesh data structures. A new organization for the early chapters,
which concentrates foundational material at the beginning to increase teaching flexibility.Learn
Graphics Design and Print Production FundamentalsGraphic Design and Print Production
Fundamentals was created by the Graphic Communications Open TextbookCollective Design itself is
only the first step. It is important when conceiving of a new design that the entire workflow through
toproduction is taken into consideration. And while most modern graphic design is created on
computers, using designsoftware such as the Adobe suite of products, the ideas and concepts don't
stay on the computer. To create in-storesignage, forinstance, the ideas need to be completed in the
computersoftware, then progress to an imaging (traditionallyreferred to as printing) process. This is
a very wide-reaching and varied group of disciplines. By inviting a group ofselect experts to author
the chapters of this textbook, our goal is to specifically focus on different aspects of the
designprocess, from creation to productionThe Language of Graphic DesignAn lllustrated Handbook
for Understanding Fundamental Design PrinciplesRockport PublishersFor anyone trying to
communicate in a new language, one has to first gain a complete understanding of its fundamentals;
the ABCa€™ s of that languagea€”definitions, functions, and usage. The Language of Graphic Design
provides graphic design students and practitioners with an in-depth understanding of the
fundamental elements and principles of their languagea€”graphic designa€”what they are, why they
are important, and how to use them effectively. Organized by the building blocks of the graphic
design language, this reference includes work by some of the most successful and renowned
practitioners from around the world and how they have applied these fundamental principles to their
work. By examining both student and professional work, this comprehensive handbook is a more
meaningful, memorable, and inspiring reference tool for novice design students, as well as young
designers starting their careers. To understand visual communications one has to first understand
by seeing. To develop this discipline or visual sense is similar to learning a new language with its
own unique alphabet, lexicon (vocabulary), and syntax (sentence structure). This book provides
clear, concise information that will enhance visual literacy, while using dynamic, memorable visual
references to inspire and reinforce the skill of seeing.Visual Dialogues 101 Graphic Design
FundamentalsDesign Career, Layout, Typography, and Colourindependently PublishedA picture
really does speak 1000 words. 90% of information out there in the world transmitted to our brains is
visual. Visual images are processed 60,000 times faster than long form text. 67% of business owners
across the globe expect that visual design will be even more important to the success of their
businesses over the next decade. The world around us is changing at an exponential pace. Our
attention spans are reducing to micro-seconds day by day as we are fed content through
innumerable sources around us from the television to our smartphones. Our lifestyles are inclined
towards visual aesthetics more than ever before. We view the world more through our camera
lenses than our other senses. Part of it is sad but most of it is revolutionary. Visual design has never
been a more powerful tool offering us freedom and opportunity to inform, express, evoke, educate,
promote and make our lives more interesting than ever before. Graphic design has been around us
since the inception of time. From symbols on walls, paintings in caves, carvings on artifacts to the
modern-day packaging, posters, brochures, advertisements, social media, web layouts, app designs
and a lot more, visual design has been true to its purpose of creative communication. We all are
essentially storytellers. All of us have different stories to communicate to one another. At times we
love to share our exciting stories by narrating them to our friends but often we wish to share these
stories with the whole world in an attractive and emotive manner. Here, graphic design plays a
significant role. Graphic designers are people like you and me who have devoted their lives to the
noble service of helping individuals and businesses to craft their stories to the world in the most
expressive manners. It takes years of study and practice and failure and learnings to achieve a
decent sense of graphic design and this is the reason why it is the most sought-after profession in
the modern world of media and content. This book is an intensive guide to either begin your career
in graphic design or to reinforce your existing graphic skills by offering you a window into the basics
and advanced concepts behind numerous design decisions. If you have no prior experience with
graphic design but wish to taste the creative waters of this design career, this book is a perfect
journey for you to take as soon as possible. You might be worried about graphic design being
associated with artistic skills of painting, sketching or what not but let me assure you, a designer is
not at all an artist. There's a mile long wall between the fields of art and design. Designers are
problem solvers and artists are talented individuals who express their own style to the world.
Designers work for the enhancement of their user's experience and to bridge the gap of
communication. Art can be subjective but design cannot afford to be. So, don't worry if your artistic
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skills are not extraordinary, you can still be a visual designer. How will this book benefit you? It's not
at all like your everyday design college reference book. The book begins by covering topics ranging
from design careers, benefits of sketching, media for presenting design, fundamentals of design, the
creative brief and process, research and creating ideas, and production. Then it picks up each of the
three pillars of graphic design i.e., layout, typography and colour and digs deep into the
fundamental concepts, guidelines, mistakes and practical applications for a holistic understanding of
design. A unique feature of this book are the 112 square graphics created to assist the written text
within the paragraphs because you know, an image with text is 500% more impactful than plain
rambling in text. You'll realize this fact when you'll finally become a successful visual designer after
reading this book. Now let's begin the exciting journey to the wonderland of visual design!Graphic
Design for EveryoneTrying to give your blog extra visual impact? Need a new look for a personal,
business, or community project? With this beginner's guide to graphic design, you'll be able to do
this and much more. There have never been more opportunities to promote yourselfonline or in
print, but to succeed you need to master the art of visual communication--combining the building
blocks of type, image, and color into an appealing and accessible message. Graphic Design for
Everyone is your guide right from the start of the process, showing you how to define your brand,
your message, and your audience. Learn the basic principles and language of design and how to use
the building blocks successfully. Find out how to create a brand plan, discover how a typeface sets
the mood, and learn to use color theory for maximum impact. Gain inspiration from real-life
examples in a wide range of styles, and workshops that help you focus on the right solutions for you.
Once you've learned the basics, turn to the ten design projects to help you create your own designs.
From business stationery to a printed brochure and online store, each project shows you how to
assemble your design toolkit and use it for stunning results. And to complete the process, there's
plenty of practical advice on publishing online, dealing with printers, and hiring professional
designers. Whether you're a complete newcomer to design or ready to build on what you know,
Graphic Design for Everyone is the only resource you'll ever need.Typographic Systems of
DesignFrameworks for Type Beyond the Grid (Graphic Design Book on Typography Layouts and
Fundamentals)Princeton Architectural PressTypographic organization has always been a complex
system in that there are so many elements at play, such as hierarchy, order of reading, legibility,
and contrast. In Typographic Systems, Kim Elam, author of our bestselling books, Geometry of
Design and Grid Systems, explores eight major structural frameworks beyond the gridincluding
random, radial, modular, and bilateralsystems. By taking the reader through exercises, student
work, and professional examples, Elam offers a broad range of design solutions. Once essential
visual organization systems are understood the designer can fluidly organize words or images within
a structure, combination of structures, or a variation of a structure. With clarity and substance, each
systemfrom the structured axis to the nonhierarchical radial arrayis explained and explored so that
the reader comes away with a better understanding of these intricate complex arrangements.
Typographic Systems is the seventh title in our bestselling Design Briefs series, which has sold more
than 100,000 copies worldwide.Graphic Design SchoolThe Principles and Practice of Graphic
Designjohn Wiley & SonsGraphic Design School allows students to develop core competencies while
understanding how these fundamentals translate into new and evolving media. With examples from
magazines, websites, books, and mobile devices, the Fifth Edition provides an overview of the visual
communications profession, with a new focus on the intersection of design specialties. A brand-new
section on web and interactivity covers topics such as web tools, coding requirements, information
architecture, web design and layout, mobile device composition, app design, CMS, designing for
social media, and SEO.Design ElementsA Graphic Style ManualRockport PublishersThe graphic
design equivalent to Strunk & White's The Elements of Style This book is simply the most compact
and lucid handbook available outlining the basic principles of layout, typography, color usage, and
space. Being a creative designer is often about coming up with unique design solutions.
Unfortunately, when the basic rules of design are ignored in an effort to be distinctive, design
becomes useless. In language, a departure from the rules is only appreciated as great literature if
recognition of the rules underlies the text. Graphic design is a "visual language," and brilliance is
recognized in designers whose work seems to break all the rules, yet communicates its messages
clearly. This book is a fun and accessible handbook that presents the fundamentals of design in lists,
tips, brief text, and examples. Chapters include Graphic Design: What It Is; What Are They and What
Do They Do?; 20 Basic Rules of Good Design; Form and Space-The Basics; Color Fundamentals;
Choosing and Using Type; The World of Imagery; Putting it All Together?Essential Layout Concepts;
The Right Design Choices: 20 Reminders for Working Designers; and Breaking the Rules: When and
Why to Challenge all the Rules of this Book.Design FundamentalsNotes on TypeDesign
Fundamentals: Notes on Type looks like a design student's sketchbook with handwritten notes and
full-color, hand-drawn illustrations. But it's more than that. This gorgeously illustrated “notebook” is
a full-blown typography course in disguise. Young designers are lured in by the lush graphics and
quirky layout only to discover by the end of the book that they've learned all of the key concepts
taught in a foundational course on type. They'll learn about the history of letterforms, the anatomy
and physiology of type, the basics of measurements and spacing, how to recognize and choose type
for design projects, and more. Fun and fast-paced, this creative notebook isn't required reading, it's
desired reading; and it's the third in a series of Design Fundamentals books that students will want
to keep and enjoy long after they've mastered these basic building blocks of design. This book
includes: » Core instruction on the history, anatomy, and structure of type ¢ Direction on the basics
of measurement and spacing: leading, kerning, indents, and line lengths both in text and display
sizes, and optical measurement considerations. * Examination of the use, mood, and “voice” of type
as seen in creative work and professional examples ¢ Exercises and projects for practice and
concept development ¢ Strange and delightful illustrations created specifically for this book (to
inspire action) « A companion website stocked with additional projects, a bibliography, glossary, and
links to additional visual examples.How toHarperCollinsThe first monograph, design manual, and
manifesto by Michael Bierut, one of the world’s most renowned graphic designers—a career
retrospective that showcases more than thirty-five of his most noteworthy projects for clients as the
Brooklyn Academy of Music, the Yale School of Architecture, the New York Times, Saks Fifth Avenue,
and the New York Jets, and reflects eclectic enthusiasm and accessibility that has been the hallmark
of his career. Protégé of design legend Massimo Vignelli and partner in the New York office of the
international design firm Pentagram, Michael Bierut has had one of the most varied and successful
careers of any living graphic designer, serving a broad spectrum of clients as diverse as Saks Fifth
Avenue, Harley-Davidson, the Atlantic Monthly, the William Jefferson Clinton Foundation, Billboard,
Princeton University, the New York Jets, the Brooklyn Academy of Music, and the Morgan Library.
How to, Bierut's first career retrospective, is a landmark work in the field. Featuring more than
thirty-five of his projects, it reveals his philosophy of graphic design—how to use it to sell things,
explain things, make things look better, make people laugh, make people cry, and (every once in a
while) change the world. Specially chosen to illustrate the breadth and reach of graphic design
today, each entry demonstrates Bierut's eclectic approach. In his entertaining voice, the artist walks
us through each from start to finish, mixing historic images, preliminary drawings (including full-size
reproductions of the notebooks he has maintained for more than thirty-five years), working models
and rejected alternatives, as well as the finished work. Throughout, he provides insights into the

creative process, his working life, his relationship with clients, and the struggles that any design
professional faces in bringing innovative ideas to the world. Offering insight and inspiration for
artists, designers, students, and anyone interested in how words, images, and ideas can be put
together, How to provides insight to the design process of one of this century’s most renowned
creative minds.Graphic DesignLearn It, Do ItCRC PressGraphic Design: Learn It, Do lItis introduction
to the fundamentals of graphic design and the Adobe Creative Cloud applications used to put these
concepts into practice. This book is intended for production-oriented audiences, those interested in
the what, why and how of graphic design. The "what" is effective graphic design, a visual solution
created using the design principles that stands out in a crowded marketplace. This discussion
includes color theory, typography and page layout. Focus on the "why" of design begins with the
reasons why we communicate. Attention is paid to the purpose of the visual solution and to its
audiences. The conversation highlights output options (print vs. onscreen) and their related file
properties. The "how" of design addresses the stages of production and use of Adobe Photoshop CC,
[llustrator CC and InDesign CC to translate an idea into a visual solution. Following an overview of
each application and its uses, step-by-step exercises are provided to foster familiarity with each
application's workspace and its tools. These exercises provide opportunities to implement the design
principles and to produce examples of work for a design portfolio. Key Features: Content based on
over a decade's worth of experience teaching graphic design Contemporary examples and online
references Guided exercises for working in the Adobe Creative Cloud applications, Photoshop CC,
[llustrator CC and InDesign CC Accompanying exercise files and supporting materials available for
download from the book's companion website Discussion questions and activities included at the
end of chapters to expand the presented topics e provided to foster familiarity with each
application's workspace and its tools. These exercises provide opportunities to implement the design
principles and to produce examples of work for a design portfolio. Key Features: Content based on
over a decade's worth of experience teaching graphic design Contemporary examples and online
references Guided exercises for working in the Adobe Creative Cloud applications, Photoshop CC,
lllustrator CC and InDesign CC Accompanying exercise files and supporting materials available for
download from the book's companion website Discussion questions and activities included at the
end of chapters to expand the presented topicsEmotional DesignWhy We Love (or Hate) Everyday
ThingsBasic BooksWhy attractive things work better and other crucial insights into human-centered
design Emotions are inseparable from how we humans think, choose, and act. In Emotional Design,
cognitive scientist Don Norman shows how the principles of human psychology apply to the
invention and design of new technologies and products. In The Design of Everyday Things, Norman
made the definitive case for human-centered design, showing that good design demanded that the
user's must take precedence over a designer's aesthetic if anything, from light switches to airplanes,
was going to work as the user needed. In this book, he takes his thinking several steps farther,
showing that successful design must incorporate not just what users need, but must address our
minds by attending to our visceral reactions, to our behavioral choices, and to the stories we want
the things in our lives to tell others about ourselves. Good human-centered design isn't just about
making effective tools that are straightforward to use; it's about making affective tools that mesh
well with our emotions and help us express our identities and support our social lives. From roller
coasters to robots, sports cars to smart phones, attractive things work better. Whether designer or
consumer, user or inventor, this book is the definitive guide to making Norman's insights work for
you.Beginning BlenderOpen Source 3D Modeling, Animation, and Game DesignApressA new world of
creative possibilities is opened by Blender, the most popular and powerful open source 3D and
animation tool. Blender is not just free software; it is also an important professional tool used in
animated shorts, television commercials, and shows, as well as in production for films like
Spiderman 2. Lance Flavell's Beginning Blender will give you the skills to start shaping new worlds
and virtual characters, and perhaps lead you down a new professional path. Beginning Blender
covers the Blender 2.5 release in-depth. The book starts with the creation of simple figures using
basic modeling and sculpting. It then teaches you how to bridge from modeling to animation, and
from scene setup to texture creation and rendering, lighting, rigging, and ultimately, full animation.
You will create and mix your own movie scenes, and you will even learn the basics of games logic
and how to deal with games physics. Whether you are new to modeling, animation, and game
design, or whether you are simply new to Blender, this book will show you everything you need to
know to get your 3D projects underway.Go: A Kidd's Guide to Graphic DesignWorkman Publishing“An
excellent introduction to graphic design through [the author’s] own excellent work. Anyone
interested in the subject, including most practitioners, will find it delightful.”—Milton Glaser Kids love
to express themselves, and are designers by nature—whether making posters for school, deciding
what to hang in their rooms, or creating personalized notebook covers. Go, by the award-winning
graphic designer Chip Kidd, is a stunning introduction to the ways in which a designer communicates
his or her ideas to the world. It's written and designed just for those curious kids, not to mention
their savvy parents, who want to learn the secret of how to make things dynamic and interesting.
Chip Kidd is “the closest thing to a rock star” in the design world (USA Today), and in Go he explains
not just the elements of design, including form, line, color, scale, typography, and more, but most
important, how to use those elements in creative ways. Like putting the word “go” on a stop sign,
Go is all about shaking things up—and kids will love its playful spirit and belief that the world looks
better when you look at it differently. He writes about scale: When a picture looks good small, don’t
stop there—see how it looks when it’s really small. Or really big. He explains the difference between
vertical lines and horizontal lines. The effect of cropping a picture to make it beautiful—or, cropping
it even more to make it mysterious and compelling. How different colors signify different moods. The
art of typography, including serifs and sans serifs, kerning and leading. The book ends with ten
projects, including an invitation to share your designs at GoTheBook.com.The Fundamentals of
TypographySecond EditionA&C Blackintroduces the fundamental principles of typographic theory
and practice. This title offers an essential guide to the subject of typography and its role within
graphic design.Graphic DesignThe New BasicsChronicle BooksHow do designers get ideas? Many
spend their time searching for clever combinations of forms, fonts, and colors inside the design
annuals and monographs of other designers' work. For those looking to challenge the cut-and-paste
mentality there are few resources that are both informative and inspirational. In Graphic Design: The
New Basics, Ellen Lupton, best-selling author of such books as Thinking with Type and Design It
Yourself, and design educator Jennifer Cole Phillips refocus design instruction on the study of the
fundamentals of form in a critical, rigorous way informed by contemporary media, theory, and
software systemsThe Non-designer's Design BookDesign and Typographic Principles for the Visual
NovicePearson EducationA lot has happened in the world of digital design since the first edition of
this title was published, but one thing remains true: There is an ever-growing number of people
attempting to design everything from newsletters to advertisements with no formal training. This
book is the one place they can turn to find quick, non-intimidating, excellent design help from
trusted design instructor Robin Williams. This revised and expanded classic includes a new chapter
on designing with type, more quizzes and exercises, updated projects, and new visual and
typographic examples that give the book a fresh, modern look. In The Non-Designer's Design Book,
4th Edition, Robin turns her attention to the basic principles that govern good design. Perfect for
beginners, Robin boils great design into four easy-to-master principles: contrast, repetition,
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alignment, and proximity (C.R.A.P.!). Readers who follow her clearly explained concepts will produce
more sophisticated and professional work immediately. Humor-infused, jargon-free prose
interspersed with design exercises, quizzes, and illustrations make learning a snap-which is just
what audiences have come to expect from this bestselling author.Graphic Design SchoolA
Foundation Course for Graphic Designers Working in Print, Moving Image and Digital MediaGraphic
Design School is organized into two main sections, 'principles’ and 'practice’. The first section deals
with the fundamentals of design, such as composition, hierarchy, layout, typography, grid structure,
colour and so on. The second section puts these basics into practice, and gives information about
studio techniques and production issues relevant to a number of different graphic design disciplines.
The last part of the second section provides an overview of some of the different career choices
open to students entering the graphic design field. This seventh edition of Graphic Design School
features all-new assignments and fully updated reading lists. Over a third of the images are entirely
new, and include a mix of professional work and outstanding student pieces. In addition, Part Il:
Practice Plus features new software and revisits old print technologies - for example, risograph
printing and screen printing - which are becoming increasingly popular forms of production
again.Design FundamentalsThe Language of Graphic Design Revised and UpdatedAn illustrated
handbook for understanding fundamental design principlesRockport PublishersThe Language of
Graphic Design provides design students and practitioners with an in-depth understanding of the
fundamental elements and principles of their language, graphic design: what they are, why they are
important, and how to use them effectively. To communicate in a new language, you first have to
gain a complete understanding of its fundamentals; the ABC’s of that language—definitions,
functions, and usage. This book provides provides just these fundamentals for the language of
graphic design, including chapters on symmetry, asymmetry, tone, contrast, proportion, and
typography. Organized by the building blocks of the graphic design language, this reference includes
work by some of the most successful and renowned practitioners from around the world and
explains how they have applied these fundamental principles to their work. By examining both
student and professional work, this comprehensive handbook is a more meaningful, memorable, and
inspiring reference tool for novice design students, as well as young designers starting their
careers.Easy Graphic Design for LibrariansFrom Color to KerningALA EditionsThe Fundamentals of
Interactive DesignBloomsbury PublishingThis book will help you design media that engages,
entertains, communicates and 'sticks' with the audience. Packed with examples of groundbreaking
interactive design, this book provides a solid introduction to the principles of interactive
communication and detailed case studies from world-leading industry experts. The Fundamentals of
Interactive Design takes you step by step through each stage of the creative process - from
inspiration to practical application of designing interfaces and interactive experiences. With a
visually engaging and exciting layout this book is an invaluable overview of the state of the art and
the ongoing evolution of digital design, from where it is now to where it's going in the future.Design
Elements, Color FundamentalsA Graphic Style Manual for Understanding How Color Affects
DesignRockport PublishersColor is an integral part of any design solution. Design Elements, Color
Fundamentals is an essential resource for designers who want to create memorable design and
successfully communicate with their audience. It is the second book in Rockport's Design Elements
series, which focuses on the core elements of design. With this book, designers will: —Learn how to
effectively communicate with color and integrate color with type and image to affect meaning and
create order —See how known pairings and selection methods can be used in real-world projects
—Explore hundreds of visual examples, illustrating how effective color combinations can be applied
to any project, across media, and in diverse, cultural, and geographic situations —Realize the basic
tenets of color theory as it is broken down into clear and actionable directives —Uncover tips and
techniques for using color in client-based design work Discover the basic rules for working with color
as well as when it's OK to break the rules with Design Elements, Color Fundamentals!Graphic Design

TheoryReadings from the FieldChronicle BooksGraphic Design Theory is organized in three sections:
"Creating the Field" traces the evolution of graphic design over the course of the early 1900s,
including influential avant-garde ideas of futurism, constructivism, and the Bauhaus; "Building on
Success" covers the mid- to late twentieth century and considers the International Style, modernism,
and postmodernism; and "Mapping the Future" opens at the end of the last century and includes
current discussions on legibility, social responsibility, and new media. Striking color images illustrate
each of the movements discussed and demonstrate the ongoing relationship between theory and
practice. A brief commentary prefaces each text, providing a cultural and historical framework
through which the work can be evaluated. Authors include such influential designers as Herbert
Bayer, L'szlo Moholy-Nagy, Karl Gerstner, Katherine McCoy, Michael Rock, Lev Manovich, Ellen
Lupton, and Lorraine Wild. Additional features include a timeline, glossary, and bibliography for
further reading. A must-have survey for graduate and undergraduate courses in design history,
theory, and contemporary issues, Graphic Design Theory invites designers and interested readers of
all levels to plunge into the world of design discourse.Graphic DesignThe New BasicsPrinceton
Architectural PressThis guide aims to move students away from a cut-and-paste mentality and
refocus design instruction on the fundamentals of form (starting from such basics as point and line)
in a critical, rigorous way informed by contemporary media, theory and software systems.The
Coding Manual for Qualitative ResearchersSAGEThe Second Edition of Johnny Saldafia's international
bestseller provides an in-depth guide to the multiple approaches available for coding qualitative
data. Fully up to date, it includes new chapters, more coding techniques and an additional glossary.
Clear, practical and authoritative, the book: -describes how coding initiates qualitative data analysis
-demonstrates the writing of analytic memos -discusses available analytic software -suggests how
best to use The Coding Manual for Qualitative Researchers for particular studies. In total, 32 coding
methods are profiled that can be applied to a range of research genres from grounded theory to
phenomenology to narrative inquiry. For each approach, Saldafia discusses the method's origins, a
description of the method, practical applications, and a clearly illustrated example with analytic
follow-up. A unique and invaluable reference for students, teachers, and practitioners of qualitative
inquiry, this book is essential reading across the social sciences.Foundations of Digital Art and
Design with the Adobe Creative CloudPearson Education"Teaches art and design principles with
references to contemporary digital art alongside basic digital tools in Adobe Creative Cloud"--Cover,
page [4].Grids for Graphic DesignersBloomsbury PublishingFully updated, the third edition of Grids
for Graphic Designers explores this important tool which is part of every designer's practice-
whether it involves digital or print-based media. With over 200 illustrations plus six new interviews
with design practitioners such as Second Story, Brody Associates and Peter Dawson, the student is
introduced to the creative use of grids in contemporary practice as well as the basic principles that
underlie their effective use. Written and designed by best-selling authors Gavin Ambrose and Paul
Harris, this clear and concise introduction to the use of grids in design covers all the basics and the
expanded section of activities and exercises allows students to implement what they have
learned.Graphic Design: The New BasicsSecond Edition, Revised and ExpandedPrinceton
Architectural PressOur bestselling introduction to graphic design is now available in a revised and
updated edition. In Graphic Design: The New Basics, bestselling author Ellen Lupton (Thinking with
Type, Type on Screen) and design educator Jennifer Cole Phillips explain the key concepts of visual
language that inform any work of design, from logo or letterhead to a complex website. Through
visual demonstrations and concise commentary, students and professionals explore the formal
elements of twodimensional design, such as point, line, plane, scale, hierarchy, layers, and
transparency. This revised edition replaces sixty-four pages of the original publication with new
content, including new chapters on visualizing data, typography, modes of representation, and
Gestalt principles, and adds sixteen pages of new student and professional work covering such
topics as working with grids and designing with color. 7>



